
2025 Sponsorship Opportunit ies



Pa rt n e r  W i t h

T h e  9 t h  A n n u a l  U p t o w n  B l o c k  P a r t y  i s  w h e r e  c i t y 
s l i c k e r s  m e e t  c o u n t r y  c o o l  a n d  w e  w a n t  y o u r 
b r a n d  a t  t h e  h e a r t  o f  i t  a l l .



3 ,0 0 0 +
Attendees in a S ingle Day
U p t o w n ’ s  s i g n a t u r e  s t r e e t  p a r t y  d r a w s 
t h o u s a n d s  f r o m  a c r o s s  D a l l a s  f o r  a  h i g h -
e n e r g y ,  h i g h - f o o t - t r a f f i c  e x p e r i e n c e .

1 0 0,0 0 0 +
Brand Impressions
F r o m  o n - s i t e  s i g n a g e  a n d  a c t i v a t i o n s  t o 
s o c i a l  m e d i a  s h o u t o u t s  a n d  d i g i t a l  p r o m o , 
o u r  s p o n s o r s  g e t  s e e n .

2 3 8 ,0 0 0
Average Reach
O u r  c o n t e n t  d r i v e s  c o n v e r s a t i o n  a n d  a c t i o n 
w e l l  a b o v e  t h e  i n d u s t r y  a v e r a g e .

Audience Snapshot:  Urban,  Affluent,  Social
R e a c h  2 5 – 4 4 - y e a r - o l d s  w h o  l i v e ,  w o r k ,  a n d  p l a y  i n  U p t o w n . 
Y o u n g  p r o f e s s i o n a l s  a n d  e m p t y  n e s t e r s  w i t h  s p e n d i n g  p o w e r 
a n d  a  l o v e  f o r  l i f e s t y l e  b r a n d s .

1 1 1 ,0 0 0 +
Social Media Followers
T a p  i n t o  o u r  a c t i v e ,  h y p e r l o c a l  a u d i e n c e 
a c r o s s  I n s t a g r a m ,  F a c e b o o k ,  a n d  L i n k e d I n .



4

$ 1 5 ,0 0 0
The Neon Moon 
Mainstage
W H E R E  T H E  N I G H T  G L O W S  L O U D E S T  A N D 
C O U N T R Y  M E E T S  C O O L .

INCLUDES:
• Naming rights (e.g., The [Brand] Neon Moon Mainstage)
• Logo on stage banner, digital schedule, and setlist posters
• On-stage shoutouts and intro rights
• (2) VIP tickets + 10x10 premium booth space near the stage
• Social media mention and dedicated email promotion

10
$ 1 0,0 0 0
The vip garden
A  L U S H  E S C A P E  F O R  W I N E  L O V E R S  O R 
C O C K T A I L  C O N N O I S S E U R S .

INCLUDES:
• Exclusive naming rights (e.g., The [Brand] VIP Garden)
• Branded cocktail cups or menus
• Option to name the signature cocktail
• Garden signage + logo on bar structures
• 10x10 booth space in garden area
• Dedicated social media post

20

$ 7, 5 0 0 – $ 1 0,0 0 0 
i n  p r oduc t t r a de
wet your whistle 
(official bar sponsor)
P E R F E C T  F O R  A L C O H O L  D I S T R I B U T O R S  L O O K I N G 
T O  T R A D E  P R O D U C T  F O R  E X P O S U R E .

INCLUDES:
• Naming rights (e.g., Wet Your Whistle presented by [Brand])
• Exclusive rights as the official spirit/cocktail poured at the party
• Branded menus and bar signage
• Signature cocktail featuring your product (with naming rights)
• Featured placement on event map
• Bar staff provided by event (product provided by sponsor)
• 10x10 booth space near the bar
• Social media mention and email promotion

30



5

$ 8 ,0 0 0
Boot Scootin’ 
Dancehall
H O M E  O F  T H E  T W O - S T E P ,  L I N E  D A N C E , 
A N D  F R I N G E - F L Y I N G  F U N .

INCLUDES:
• Dancefloor perimeter branding
• Co-branded two-stepping lesson 
• DJ and band shoutouts
• 10x10 booth in the dancehall area + (2) VIP tickets

40
$ 6 , 5 0 0
Sippin’ Signals - Color Cup Dating Game
P R E S E N T E D  B Y  [ B R A N D ] — T H E  O F F I C I A L  S P A R K - S T A R T E R  O F  T H E  B L O C K  P A R T Y .

A n  i n te r a c t i ve ,  c o l o r - c o d e d  cu p  g a m e  t h a t  m a ke s  m i n g l i n g  e a s i e r  ( a n d  m o r e  f u n )  f o r  D a l l a s  s i n g l e s .

INCLUDES:
• Naming rights (e.g., Sippin’ Signals presented by [Brand])
• Logo printed on thousands of color-coded drink cups
• Branded signage at every bar and cup pickup point
• Social media posts before and after event featuring your activation
• “Successful Sip” giveaway (first date gift cards powered by you)
• Optional branded QR station for guests to log matches or snap pics

• 10x10 booth in a high-traffic area
• Logo on event map and website• Garden signage + logo on bar 
structures
• 10x10 booth space in garden area
• Dedicated social media post

50

$ 5 ,0 0 0
the bull pen
R I D E  I T  L I K E  A  L E G E N D .  S N A P  I T  L I K E  A  S T A R .

INCLUDES:
• Naming rights (e.g., Ride the [Brand] Bull)
• Branded rider bandanas or leaderboard
• Emcee shoutouts and photo-friendly branded signage
• 10x10 booth next to bull arena

60



6

$ 4 ,0 0 0
Giddy-Up & Grin 
Photo Booth
S T R I K E  A  P O S E .

INCLUDES:
• Naming rights to our signature photo op
• Logo on backdrop wall
• Ring light or booth wrap branding
• Post-event digital album logo placement
• Social media callout
• Optional 10x10 booth nearby

70
$ 3 ,0 0 0
The outhouses
R E S T  E A S Y ,  F R E S H E N  U P — T H E 
C L A S S I E S T  O U T H O U S E S  I N  T E X A S .

INCLUDES:
• Branding on exterior signs, stall doors, and mirrors
• Option to provide branded hand wipes, air 
fresheners, or mints
• Logo on event map and website
• Fun mirror decals: “Lookin’ fine, cowboy.”

80
$ 2 , 5 0 0
Tote-ally Uptown 
(Official Tote Bag Sponsor) 
G E T  C A R R I E D  A L L  O V E R  U P T O W N .

INCLUDES:
• Logo on premium event tote bags distributed to first 500 guests
• Option to include branded swag or promo inside
• Logo on event website and map
• Social media shoutout

90



7

$ 1 , 8 5 0
The Wild West 
Game Yard
Y O U R  B R A N D ,  C E N T E R  R I N G  O F  T H E 
R O D E O  M I N I - G A M E S .

INCLUDES:
• Naming rights for the game zone or a specific 
challenge (e.g., horseshoe toss, lasso)
• Branded signage and optional prize giveaways
• 10x10 booth near the game zone
• Social media mention
• Optional 10x10 booth nearby

10
$ 1 ,0 0 0
city slicker
W E ’ V E  G O T  F R I E N D S  I N  L O W  P L A C E S .

INCLUDES:
• Sponsor name on website and select 
marketing materials (e.g., flyer, signage)
• Optional 10x10 activation space
• Social media mention
• (2) VIP tickets

$ 2 5 0
MARKET ROW 
VENDOR BOOTH
P O P  U P .  S H O W  O F F .  S E L L  O U T .

INCLUDES:
• 10x10 activation space
• Logo on event map and website
• Access to 5,000+ attendees

11
12



S P O N S O R  I N F O R M AT I O N A G R E E M E N T

Organization Name: By signing below, you confirm your commitment as a sponsor for the selected 
opportunity and agree to the terms outlined above. This form constitutes a 
binding contract between your organization and Uptown Dallas Inc

An invoice will be sent upon receipt of this form  |  All payments must be made on or before 60 days prior to the event  |  Payments are non-refundable once submitted.

Contact Name:

Email Address: Signature:

Phone Number: Date:

B l a z e  t h e  T r a i l  w i t h  U s

T H E  V I P  G A R D E N

C I T Y  S L I C K E R

T H E  B U L L  P E N

T H E  O U T H O U S E SB O O T  S C O O T I N ’  D A N C E H A L L

W E T  Y O U R  W H I S T L E 
( O F F I C I A L  B A R  S P O N S O R )

T H E  W I L D  W E S T 
G A M E  YA R D

T O T E - A L LY  U P T O W N 
( O F F I C I A L  T O T E  B A G  S P O N S O R )

M A R K E T  R O W 
V E N D O R  B O O T H

S I P P I N ’  S I G N A L S  -  C O L O R 
C U P  D AT I N G  G A M E

G I D D Y - U P  &  G R I N 
P H O T O  B O O T H

T H E  N E O N  M O O N  M A I N S TA G E



H av e  a  b o l d  i d e a 
t h at ’ s  n ot  l i st e d?
W e ’ r e  a l l  e a r s .  W e  w e l c o m e  c u s t o m - b u i l t 
p a r t n e r s h i p s  t h a t  e l e v a t e  b o t h  y o u r  b r a n d 
a n d  t h e  o v e r a l l  g u e s t  e x p e r i e n c e .  L e t ’ s 
c r e a t e  s o m e t h i n g  u n f o r g e t t a b l e  t o g e t h e r .

A l l  s p o n s o r s h i p s  m u s t  b e  c o n f i r m e d  b y  A u g u s t  1 5 ,  2 0 2 5 ,  t o  e n s u r e  f u l l  a c t i v a t i o n  a n d  i n c l u s i o n  i n 
e v e n t  m a t e r i a l s .  E a c h  s p o n s o r  w i l l  r e c e i v e  p r o f e s s i o n a l l y  c a p t u r e d  p h o t o s  o f  t h e i r  b r a n d ’ s  p r e s e n c e 
a n d  a c t i v a t i o n  a t  t h e  e v e n t  —  p e r f e c t  f o r  y o u r  o w n  r e c a p s ,  r e e l s ,  a n d  c a s e  s t u d i e s .



F O R  Q U E S T I O N S  O R  A S S I S TA N C E ,  P L E A S E  C O N TA C T  B A I L E Y  C R I A D O 
AT  C R I A D O @ U P T O W N D A L L A S . N E T  O R  ( 2 1 4 ) 8 7 1 - 2 8 2 5
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